
                                                                                         SVKM’S NMIMS ‐ School of Business Management  
Master of Business Administration in Capital Markets ‐MBA (Capital Markets)  

First Year (2013‐2014) : Building Integrated Perspective of Management for Leadership                                                                   
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SVKM’S NMIMS ‐ School of Business Management  

Master of Business Administration in Capital Markets ‐MBA (Capital Markets)  
Second Year (2014‐2015)  
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Trimester IV Trimester V Trimester VI 

Finance Area 

• Corporate Reporting                      (3) 
• Fixed Income Securities                (3) 
• International Finance and Global  
Capital Markets                                (3) 
• Portfolio Theory and Practices      (3) 
• Business Analytics                         (3) 
• Financial Econometrics                 (3) 

• Project Finance and Appraisal            (3) 
• Financial Risk Management and 

Derivatives                                       (3) 
• Equity Analysis-Fundamental and 

Technical Analysis                          (3) 
• Commodity Markets & Trading         (3) 
• Commercial Bank Management         (3) 
• Mergers, Acquisitions and Corporate 

Restructuring                                   (3) 

• Market Microstructure       (3) 
• Behavioral Finance                     

(3) 
• Wealth Management          (3) 
• Venture Capital and Private 

Equity                             (3) 

Business 
Environment 
and Strategy 

  • Corporate Social Responsibility 
and Corporate Governance             
(3) 

• Strategic Management      (3) 

Value added 
compulsory 
workshops 

ATLEAST TWO WORKSHOPS TO BE CONDUCTED IN SECOND YEAR 

 
                 Sessions :                120 
                 Courses:         6 
                  

                      Sessions :                120 
                      Courses:              6 

                      

                           Sessions :                120 
                           Courses:                   6 

                      
      No. of Credits:  18                      No. of Credits:   18                                                 No. of Credits:    18 

 
Total No. of Credits: 54   

 
***Summer Internship: Non-credit compulsory course. However a student needs to satisfactorily complete the project as an essential partial fulfillment 
for award of MBA degree 
(Figures in bracket represent number of credits. Each 3 credits will be of 20 sessions of 1 hr & 30 mins) 1 credit= 10 hrs. Class room teaching  
 
 
 
Programme Chairperson                      D.R. Academic Admin           Dean SBM 
Date:  


