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EDITOR’S NOTE
Greetings from Student Council!

Welcome to School of Business Management (SBM), NMIMS. Welcome to Mumbai, the City that 
never sleeps! A city where all of you have come to realize your dreams. The journey of your first 
three months at NMIMS in the academic year 2014-15 might have had experiences that might 
have redefined your perspectives. But, this is just the beginning of many things that NMIMS has 
to offer you.

LandmarksLandmarks 2.0 is the second year of Landmarks, the Quarterly Magazine of SBM, NMIMS. This 
issue captures the life at NMIMS. ‘NMIMS Extravaganza’ provides a snapshot of the events 
carried out Student Council and by various other cells at SBM. The life at NMIMS is captured in 
the pictures that would take you through the memory lane and relive all those experiences.
‘‘Breaking Myths’ is a focus section for to the batch of 2014-16 who would be preparing for their 
Summer Internships. The students have a lot of myths related to Summer Internship and this 
article focuses to break those myths. The myths were identified stream-wise after a month long 
process of consultations by Team Editorial with the students, batch of 2013-15, who have 
interned from different companies. There are also two interviews about the internship 
experiences in Finance and Marketing streams, the most popular at SBM, NMIMS. And a comic 
strip of ‘Life at MBA’ is added at the end to finish your reading of Landmarks 2.0 on a lighter 
moodmood.

It’s a fantastic journey I have had in the process of coming up the first issue of Landmarks 2.0. I 
would like to thank Hon’ble Vice-Chancellor Dr. Rajan Saxena, Dean Dr. Shamsuddin Ahmed and 
Faculty In-Charge (Student Activities) Dr. Preeti Khanna, for their support all throughout. I thank 
all the cells at SBM, NMIMS for sharing their events information for ‘NMIMS Extravaganza’. I 
really appreciate the gesture of my friends from the batch of 2014-16 for taking time out of their 
busy schedule to interact with juniors and help us in the making of ‘Breaking Myths’.  I am really 
delighted by the efforts, dedication and contribution of “Team Editorial” in bringing out the 
LandmarksLandmarks 2.0. Special shout-out to Salil ‘Ted’ Mathur, Creative Head of Student Council, for his 
inspiring design of Landmarks. A big thank you to my entire team at Student Council for being 
supportive through the whole process.

Have a great time ahead. Happy reading!

If you would like to share your thoughts on Landmarks 2.0 with me, send a mail to
studentcouncil@nmims.edu.in 

Sunil Ramavarapu
Editorial Head
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BREAKING MYTHS
Breaking Myths is a section that would try to answer most of your doubts and myths about the internships 

in different stream offered at NMIMS. Without any further delay, here comes the Breaking Myths!

This is the biggest myth that needs to be busted. Finance companies have their own shortlis-
ting criteria and we cannot estimate their plans for this year, even if they took a fresher last 
year. 

Most of the companies have an open door 
policy and one can always approach 
people higher up in the management 
for guidance in any domain. Even 
though one is an intern, one is 
treated like a full-time employee and 
gigiven the same 

CFA does add some extra value but it is 
not at all a pre-requisite for getting placed in 
finance finance roles during summers. It gives you an added 
advantage as it gives you a practical knowledge about 
the financial domain. The companies majorly check 
your attitude, communication, analytical and technical 
skills and confidence, general awareness, cultural and 
role fit and the differentiating factor during summers.

One should know the basics, like the key figures, 
where is it headquartered, who is the CEO etc. The 
financials are an added advantage. Maybe a question 
about the ROI or ROE of the company is for you to 
showcase your knowledge of the concept. But if 
you know the figure, it just adds that much value. 
You can even frame your answers in such a way 
whewhere you are able to incorporate these values, 
leaving a favorable impression on the interviewer.

Companies do look to train you during your 
summers however your finance knowledge 
is also one of the key factors that sets 
you apart from the crowd. If you are 

going for a finance interview, it 
depends on your profile. From a 

B.Com graduate thB.Com graduate they would expect 
more knowledge of financial 

statement than from an engineering 
graduate. However a basic knowledge of 
current affairs and finance terms is crucial.

The working hours challenging indeed, but 
work is more deadline based than putting in a 
minimum number of hours. It’s all up to one to 

get work done

It is a level playing field for everyone because 
the people and the companies visiting are very 
reputed and they know the industry in and out. 
They know what level each student is at ac-
cording to his/her background so they will test 

accordingly.

FINANCE
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Both of them (Marketing and Finance) require similar abilities. One has to be analytical and 
a decision maker. So, whether one goes for Finance or Marketing, one requires the same set 
of abilities and needs to understand both the domains. So, a marketer cannot make decisions 
unless he understands Finance and a finance person will not function without understanding 
the markets. Both go hand in hand and the skill sets required are almost the same. Of course, 
in marketing good communication skills are a must, since the first few years one works in 
sales. But then, good communication skills are useful everywhere.

For people who want to take up Finance – Read the Finance Dossier given by the Placement 
Committee. It will give you the basic knowledge of the world of finance which is very impor-
tant. Having the knowledge would mean that you have edge over the others. Also read at 
least one business newspaper daily, know what is happening around you and improve your 
communication skills. Form groups among friends and try to have regular formal Group Dis-
cussions. Keep a track of whatever you want to do.  For e.g. if someone wants to be an in-
vestment banker, he/she should know about the big deals that have happened in the last one 
year. These are just some examples and some probable questions one may ask. If someone is 
sitting for equity research he/she may be asked the top companies by market cap on that day, 
last night etc. These are the small                                  things and basic questions that can 
be asked.  And most importantly,                                      We would again emphasize the 
need to develop the art of                                                   reading the newspaper every 
day. People do it 10-15 days                                                    before placement season.  
That is fine if it becomes a                                                        sustainable daiThat is fine if it becomes a                                                        sustainable daily habit. 
Make it a habit. 

There are no such prior skills                                                   required. All the FAA 
knowledge would come handy                                           in analyzing the Balance Sheet, 
understanding the profile of companies                       etc. The companies do tell about a few 
things that need to be brushed up on, the basic dynamics of the Indian economy being one. 
It is also recommended that all the students know Excel in and out.

For the initial companies that come to campus, your first trim results aren’t even out yet so 
it’s your undergrad, tenth and twelfth marks that create the cut and your work-experience 
if any. That said, in the later stages, your trim acads do play a role, especially if the company 
asks for it.

Quant is a necessary evil for Finance but number-crunching is not as important as an analyti-
cal brain, quick to grasp problems and effective communication skills.

So there is no easy order in which companies come to college. It is a tricky balance of sched-
ules and what’s good for the goose may not be good for the gander. So keep calm and let the 
summers begin!

FINANCE
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Very unlikely. Be flexible and be prepared to travel, even if you’re a girl.

No! Recruiters are looking for emotional stability. Be calm and speak at least thrice. Show 
leadership by initiating or summarizing. Make valid points.

Interviewers usually test students’ problem solving approach, not theoretical knowledge. 
They realize that first years have only been in the course for three months. Basic concepts 
like 4P’s, STP and Distribution should be learnt. The dossier should suffice.

The sales profile involves interaction with distributors and retailers. The intern would be ex-
pected to travel with the distributor on his rounds, and identify problems or hiccups in the 
distribution channel and recommend changes.

While some marketing profiles need a certain amount of creativity but its not all about crea-
tivity, an analytical brain is also important.

Most of the companies expect 
you to be well prepared 
according to the profile 
you are offered. You might 
be expected to get going 
right from day one.

Interviewers are not always looking for the 
right answers, but the right attitude and ap-
proach to problem-solving.

Preparation for an interview is very important. 
You should be aware about general informa-
tion about the company and be prepared with 
your introduction, education, work-ex, hob-
bies etc

It is possible to switch your sector and even 
specialization, provided you have a good 
reason to back up the change.

The preparation for each company 
needs to be very extensive. The 
preparation for the first company 
should the same for the 50th 

company. Start preparing for the 
companies as soon as possiblcompanies as soon as possible, distribute 

among friends 

Your job only starts once you get a summer 
internship. You should stay focussed during 
your internship and put in your best. This 
might give you a chance to land a PPO or a 

PPI based on your company’s policy.

MARKETING
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Companies coming to NMIMS generally offer roles in supply chain management benchmark-
ing, inventory management, warehousing & strategic cost management, project management, 
operations in banking & IT. Companies generally look to gauge performances based on short 
term projects

Depends on the roles being offered. But there is no such thing that people with ops back-
ground can only apply for ops companies. People with IT background who have interned 
with ops companies form a formidable number.

At the end of the day it does not matter to companies what your prior experience has been 
if you can meet their expectations now. People with work-ex must be well conversant with 
what they actually did during their industrial stint. People without work-ex must be well con-
versant with the projects they have undertaken in their undergraduate college.

The companies are well aware that the 1st trimester hardly encompasses any Operations 
specific subjects & hence look out for a basic knowledge of Ops. Companies generally look 
out how logical the candidates are and                    look to test their presence of mind in 
the field. People opting for Ops                                      must know for instance Supply 
Chain Management means the                                                free flow of material with 
neither excess nor deficit. 

A basic knowledge of Ops for                                                   instance supply chain man-
agement, six sigma, inventory                                         management, statistical concepts 
like correlation analysis etc would                                  help. In this regard the dossiers 
might come handy. One must have an idea of the operations of the company and recent de-
velopments in the company & sector per say. Also one should not restrict himself to only ops 
related subjects but have a fair share of idea as to the application of academic concepts to 
business scenarios

GD topics can range over a host of topics. The key is to relate even the abstract topics to 
some business scenario to some product and add a management or an economic perspec-
tive to it. One should be well versed with Current Affairs irrespective of the stream one opts 
for. 

Anything which showcases your interest in the field helps. In this regard certifications cer-
tainly help. But saying that does not mean one necessarily requires them to be land an offer 
from companies. Some noteworthy certifications are CAPM & Six Sigma which is conducted 
in the college itself. In addition candidates could help their cause with a good knowledge of 
MS Excel & HPSS which comes handy during the internship. Certifications like ATICS and 
CSCMP for supply chain management and CII certification are some to watch out for.

OPERATIONS
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Freshers need to be confident and it is not that they are not preferred. Companies usually 
consider how well a person will fit culturally into their value systems. So some research on 
their work culture by talking to seniors or others who have or are working there will give 
an overall perspective. Being a fresher is definitely not a disadvantage at all. 

If you are talking about summers, you cannot focus on subjects to learn “consulting”. For 
consulting, you need to have a good knowledge about what you are reading so that you can 
analyze and put it across. Consulting is all about analysing and giving your perspective. They 
would look if you are culturally fit, have analytical bent of mind, and how logical is the thought 
process.

If you have an IT work ex, it will be an attractive factor. But that does not mean that the in-
terviews would be a cake walk. You need to prepare on the company, the business it is into 
and why you should be considered for the role being offered. Having confidence is good but 
overconfidence may ruin your chances of getting into a good company.

In consulting, people with work                                              ex are preferred so there is 
no point in lying about it.                                                       Usually it is a belief that a 
fresher is preferred for                                                               marketing profiles, but that 
trend is slowly changing. 

While you will be expected to                                              know an overall picture of the 
working of an IT company and IT systems in        general, there will not be much requirement 
for coding, as the role will involve a lot of interaction, feedback, and presentation building. 
Service companies will mostly require you to speak to the users of the application you are 
working on to bridge the gap between the development and the requirement generation. So, 
there is nothing in relation to your coding experience. Client interaction to a certain extent 
is helpful but is not a deciding factor.  

INFORMATION
TECHNOLOGY
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Some companies also require students to complete a psychometric test before GD/PI. The 
psychometric test is primarily a test to gauge the applicant’s behavioral orientation and is not 
a tool for rejection. Post this; students are required to go through GD/PI. 

It is very important to be updated with the current affairs. Hence, reading newspapers daily 
and following the news is very essential. Most companies like asking questions relating to the 
current happenings. Try to form groups, discuss news and events. Hold some mock GDs. 
Read about the economy. The Mantavya Presentations also help as they are concise. 

The GDs are very well-rounded. There could be a discussion related to the current happen-
ings of the world, and/or there could be a discussion based on a case where you are to apply 
your theoretical concepts or frameworks. For HR, a case involving knowledge of different 
verticals can also be given. One GD topic last year revolved around how organizations are 
experiencing a new generation of leaders and managers which could have implications for 
the HR department. Ranging from clashes between egos and aspirations, experience and 
ability, decisions about the compensation structure, knowledge transfer, training needs etc. 
wwere explored.

Interviews can be either                                                           technical or behavioral, or 
a mix of both. In a behavioral                                                      interview, the interviewer 
looks out for certain                                                                  competencies that the role 
requires.  For this, you                                                                need to be very clear about 
yourself and all the                                                                        experiences you’ve had 
so far; be it working in a                                                           team, leading a team, or 
instancesinstances of persuading a                                                      group to buy your ideas or 
taking unpopular decisions. It is                                             also incumbent that the 
interviewee communicates the point                          across succinctly and clearly. If you 
know various facts and details about the company, it may help you in your interview process. 
You may not even be asked the clichéd “Why HR?” in some interviews. The duration of the 
interview can be any length of time. You may also get a telephonic interview. So be prepared 
for anything! 

Of course! It’s important to know. They may not ask you the theory part directly, but it will 
help when you talk in the interview. They assume that you know the theories. Sometimes 
you get case-based questions too, like, ‘Should HR be managed internally or outsourced?’ 
where you can apply the theories. 

Yes, to a certain extent. This is because it becomes easier for an individual to understand the 
dynamics of working in an organization, how to talk to people, how the industry works etc. 
You may have a competitive edge in your profile, especially if you’ve worked in a similar 
sector. Having said that, you have to remember - having work experience can backfire too. In 
an internship, you will be treated like an intern. Sometimes our previous experience makes 
us expect a certain type of treatment, which won’t happen; so it’s important to be open to 
learning, during the internship.

HUMAN
RESOURCE
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TWO CENTS

AMAN JAIN

My 2 cents is a section where 
the seniors would offer their 
suggestions and share their work 
experience to help the new 
batch to get a perspective of the 
summer internship process and 
the work one does as an intern. 
We hWe have received a lot of re-
quests from the juniors to cover 
on Marketing and Finance, which 
are opted by the majority of stu-

dents
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NEXT 3 MONTHS
What should you, as a student of NMIMS, look for in the upcoming months

ARCADIA
Arcadia is the first Sports event of this year. It is when the divisions battle between themselves to emerge 
as the Champion of Arcadia. The leaderboard is maintained and followed widely in the college.

DATES : 10TH TO 12TH OCTOBER

SAMARTHYA
Samarthya is the Inter-College Sports extravaganza. You get to see some of the best sporting talent from 

B-schools across the country. We have a gamut of games planned this year. 

DATES : 7TH TO 9TH NOVEMBER

PARAGANA’14
Paragana’14 is the Flagship Annual Business Fest of SBM, NMIMS. We take pride in organizing one of the best 
and biggest events in the B-school community. Corporate Seminars is the flagship event. The various cells 
of SBM, NMIMS come up with events that sees huge participation across the B-school community.

DATES : 13TH TO 16TH NOVEMBER
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