MBA

Goal 1: To develop an understanding of dynamics

Goal 2: To develop Critieal thinking skills

"Goal 3 -An integrative approach (0 decision making,

Goal 4- To develop technological orientatation and digital fluency

Goal 5: Effective communication Skills

Goal 6: To sharpen leadership & Interpersonal Skills

Goal 7: An understanding of ESG challenges
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Trimester Course Name Credit Area PLO la PLO 1b PLO Ic PLO2a PLO2b PLO2¢ PLO3a PLO 3b PLO 3¢ PLO 4a PLO 4b PLO 4¢ PLO 4d PLO 5a PLO 5b PLO 5¢ PLO 6a PLO 6b PLO 6¢ PLO 7a PLO 7b PLO 7¢
L | TRIMI Ethical Issues in 15 BES cLo3 co1 cLo2
2 [ TRIMI i 3 ECO Lot cLo2 cLo3
3 | TRIMI Managerial Communication | 3 coMMm o2 Etgz cLo3 cLoa
4 | TRIMI Financial and 3 FIN cLo3 cLo2 cLo4 Lot
5 | TRMI Marketing 1 3 MKT clo1 cLo3 cLo2
6 | TRMI Organizational Behavior | 3 HRBS cLo3 cLo2 clo1
7 | TRIMI | Statistical Inference for Decision Making 3 oDs Lot cLo2 cLo3 cLoa
8 | TRIMII| Contract .Competition & Consumer Laws 15 BES Lot cLo2
9 | TRIMIT | Industry and Competitive Landscape Analysis 15 BES Lo cLo3 Loz
10 [ TRIM 11T i 3 ECO co1 cLo2 cLo3
1| TRIM 1T Managerial C ication 11 15| comm Lot cLo2 cLo3
12 [ TRIM 11 Financial Statement Analysis 15 FIN cLo2 clo1
13 | TRIM 11 Business Research Methods 15 MKT Etg; o3
14 | TRIM 11T Marketing 2 15 MKT clo1 cLo2 cLo3
15 | TRIM 11 Organizational Behavior 2 3 HRBS cLo3 cLo2 clo1 cLo4
16 | TRIM 11 Business Analytics 15 MKT clo1 cLo2
17 | TR 1r | Modelling and Optimization for Business 5 ons o o1 o2
Decisions
18 | TRIMII | Business Communication and Analysis 15 | comm 801 202 203
19 | TRIMII Corporate Finance 3 FIN coz aot aos
CLo 4
20 | TRIM IIT Corporate Sustainability 3 BES clot clo2 clos cloa
21 | TRIM I Enterprise Systems in the Digital Age 3 ops | co2 clos clot
2 | TRIM 11T Financial Markets and Modelling 3 FIN clot Etgg cLoa
23 [ TRIM I Human Resource Management L5 HRBS clot clo2 clo3
24 | TRIM III Production & Operations Management 3 oDs clo1 clo2 clos cloa
25 | TRIM III Sales & Channel Management 3 MKT clo1 clo2 clo3
26 | TRIM III Strategic Management 3 BES clo1 clo2 clo3
27 [TRIMIV Business Models and Planning 3 BES clot clo2 clo3
28 | TRIM IV Innovation N 3 BES o1 cLo2 cLoa cLo3
29 | TRIM IV Managing Tumover Strategies 3 BES clo1 clo2 clo3
30 | TRIMIV | Strategic Perspective in Indian Busi 3 BES clos cLo1 cLo2 cLo3
31 | TRIMIV | _Strateev. Value Creation and 3 BES clot cLo3 cLoz
32 | TRIM IV Advanced negotiation Skills 3 COMM cLo2 a0
33 | TRIM IV Applied i 3 ECO CLo1 CLo2 CLO3
34 | TRIM IV Commercial Bank Management 3 FIN cLo2 cLo1 o
35 | TRIMIV |  Financial Analysis and Business Valuation 3 FIN Etg;
36 | TRIM IV Futues and options 3 FIN CLoL €Lo2
cLoa Clo3
37 | TRIMIV | Investment analysis and portfolio Management 3 FIN cLo2 Etg;
38 | TRIM IV, Managing High Performan 3 HRBS CLo1 CLo2 CLO3 CLo4
39 [ TRIM IV Science and Mark 3 MKT | clo3 cLoz Lot
40 | TRIM IV, Brand 3 MKT CLo2 CLo1 CLO3
41 [ TRIM IV Consumer Behaviour 3 MKT | clot cLo2 cLo3
42 | TRIM IV, Integrated Marketing C 3 MKT CLo1 CLo2 CLo3
43 [ TRIM IV Research 3 MKT clot o2 cLo3
44 | TRIM IV, Product and marketing 3 MKT CLo1 CLo4 CLO3 CLo2
45 [ TRIM IV Sales and Channel 3 MKT clot 02 cLo3
46 | TRIM IV, Cr and its i 3 ODS CLo2 CLO3 CLo1
101
47 [ TRIMIV Data Exploration & Visualization 3 ops 0> cLO4
[allek}
5 | TR 1y | Quality Management for Productivity and 3 ons o1 o o
nerformance
49 [ TRIM IV Social Networking and Web Analytics 3 ops o1 co3 cLoa cLo2
50 | TRIM IV Supply Chain Management 3 ops clo1 clo3 o2 cLoa
51| TRIMV International Business Management 3 BES o1 o2 cLo3
52 | TRMV Public Policy 3 BES clo1 cLo2 cLo3
53 | TRIMV Strategic Alliance 3 BES Lot o2 cLo3
54 | TRIMV | Intercultural and Strategic Communication 3 COMM Sig; CLO4 CLO3 CLOS
55 | TRMV Storytelling in Business 3 coMM | clos Lo o2
56 | TRIMV | Econometric Methods for Decision Making 3 ECO clo1
cLo2 cLo3
57 | TRIMV Industrial Organization 3 ECO cLo3 o1 o2
58 | TRIMV Behavioral Finance 3 FIN o2 Etgz clo1
cLo1
59 | TRIM V Fixed Income Securities 3 FIN Loz clo3
cLo4
60 | TRIM V Sustainable Finance 3 FIN aol
cLo2
61 | TRIMV Building Rc‘sghcnt Organ:zatnon§: Managing 3 HRBS cLo2 cLoL cLo3
Crisis and T
62 | TRMV B2B Marketing 3 MKT cLO4 &g; cLo3
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63 | TRIM V Digital Mark 3 MKT cLo3 cLo4 clo1 cLo2
64 | TRIM V. Qualitative Research 3 MKT CLo1 CLO2 CLO3 CLo4a
65 | TRIM V Retail 3 MKT cLo3 Loz Lot
66 | TRIM V. Services keting & 3 MKT CLO2 CLo1 CLo4 CLo3
67 | TRMV Social Media Marketing 3 MKT cLo2 cloa gtg;
68 | TRIMV | Digital Product Design and De 3 0ODS cLo3 clo1 Loz
69 | TRIM V. Industry 4.0 for Resilient Operation: 3 ODS CLo4 CLo1 CLo2 CLO3
70 [ TRIMV Multivariate Data Analysis 3 0oDS cLo3 Lot cLo2 cLo4
71 TRIM V Proiect 3 ODS CLo1 CLo3 CLo2 CLo4
2 | Triv v | Technology in Fmar;:cii - :‘c:nech, Decentralized 5 ons o o o1
73 | TRIM V. Mergers and 3 FIN CLo1 CLo2 CLO3 CLo4
74 | TRIM V Private Equity and Venture Finance 3 FIN cLo1 cLo2 cLo4 cLo3
75 | TRIM V. i keti 3 MKT CLo1 CLo4 CLo2 CLo3
76 | TRIM V C Building in Consulting 3 BES cLo2 cLo3 Lot
77 | TRIM V. Consulting 3 BES CLo1 CLo4 CLO2 CLOo3
78 | TRIM VI Entreprencurship Management 3 BES aa? o3 B0 4
79 | TRIM VI Intellectual Property Rights 3 BES ?[g ; aoz
80 | TRiM vy | Strategy Lab - Managing Disruption & Hyper 3 BES co1 clo2 clo3
competition
81 | TRivvr | Communication and Leadership through B comm o1 w03 w02
Literature
82 | TRIM VI L‘“de“h“l’ E‘;’:‘i“x‘:““""" Through Neuro- 3 COMM co1 cLo3 cLo2 co4
83 | TRIM VI Persuasive Ci 3 COMM co1 clo2 cos cLoa
84 | TRIM VI i 3 ECO cos o2 cot
85 | TRIM VI Game Theorv and its 3 ECO co1 cLo2 cos
86 | TRIMVI |  Alternative Investments and Hedge Funds 3 FIN co1 gtg i clo3
87 | TRIM VI Consumer Finance 3 FIN gtg ; €os
R co1 o2
88 | TRIM VI Financial Risk Management 3 FIN aot Qo2
co1 clo2
89 | TRIM VI International Banking and Finance 3 FIN clos
cloa
90 | TRIM VI Structured Finance 3 FIN €lo2 Etg ;
91 | TRIM VI Wealth Management 3 FIN Clo1 Etg g
9 [ TRIM VI Wholesale and Retail Financine 3 FIN clo1 o2 cos cos
93| TRIM V1 | Emotional Intellisence - Develoine abilities for| 3 HRBS co1 o2 cos
94 | TRIM VI Talent 3 HRBS co1 o2 cLoa cos
95 | TRIM VI Diversitv Eauitv and Inclusion 3 HRBS o2 cLo3 Lot
96 | TRIM VI Customer Relationshi 3 MKT co1 cos o2
97 [ TRIM VI Analvtics 3 MKT clot o2 cos
98 | TRIM VI keting Strateev 3 MKT co1 clo2 cos
99 | TRIM VI Rural i 3 MKT o2 clo1 cos
100 | TRIM VI Social Mark 3 MKT co1 cos cos o2
101 | TRIM VI | Al Concents and in Business 3 0oDS o2 clos cot cloa
102 [ TRIM VI Anplvine Acile Concents in Program 3 oDs clo2 clo1 cos
103 | TRIM VI Oerations Strateev 3 0oDs BO01 802 Y 803
104 | TRIM VI Onerations Analvics 3 oDs cos co2 co1
TOTAL 23 2% 4 48 76 2 21 2 12 2 i 3 18 10 7 9 7 s 3 7 6 2




s COUNT | % COUNT OF CLO's to
Description PLO SUB PLO TOTAL %
P OF CLO sub PLO's °
PLO 1a 23 6.5% Description PLO %
11: To devel derstandi f Goal 1: To develop an understanding of dynamics shapin
Goal (T eve 0].) an unders a.n ing o PLO1 PLO 1b 24 6.8% 51 14.5% . P & v ping PLO1 14%
dynamics shaping globalbusiness globalbusiness
PLO 1c 4 1.1% Goal 2: To develop Critical thinking skills PLO2 41%
PLO2a 48 13.6% Goal 3 -An integrative approach to decision making and problem solving PLO3 18%
Goal 2: To develop Critical thinking skills PLO2 146 41.5%
PLO2b 76 21.6% Goal 4- To develop technological orientatation and digital fluency PLO4 10%
PLO2¢ 22 6.3% Goal 5: Effective commumication Skills PLO5 7%
. . - PLO3a 21 6.0% Goal 6: To sharpen leadership & Interpersonal Skills PLO6 4%
Goal 3 -An 1.ntegrat1ve approach f" decision PLO3 PLO 3b 32 9.1% 65 18.5% Goal 7: An understanding of ESG challenges impacting business PLO7 4%
making and problem solving ~
PLO 3¢ 12 3.4% TOTAL 100%
PLO 4a 2 0.6%
- i o,
G({al 4 To. develop 'te.chnologlcal PLO4 PLO 4b 11 3.1% 34 9.7%
orientatation and digital fluency PLO 4c 3 0.9%
PLO 4d 18 5.1%
PLO 5a 10 2.8%
Goal 5: Effective commumication Skills PLOS5 PLO 5b 7 2.0% 26 7.4%
PLO 5c¢ 9 2.6%
. PLO 6a 7 2.0%
Goal 6: To sharpen leat%ershlp & PLO6 PLO 6b 3 1.4% 15 4.3%
Interpersonal Skills
PLO 6¢ 3 0.9%
PLO 7a 7 2.0%
17: A tandi fE hall
Goal 7: An uTlders a.n ing 1? SG challenges PLO7 PLO 7b o 7% 15 43%
impacting business
PLO 7¢ 2 0.6%
TOTOL 352 100.0%
PLO COUNT OF| % COUNT OF CLO's to sub
CLO PLO's
PLO1 51 14%
PLO2 146 41%
PLO3 65 18%
PLO4 34 10%
PLOS 26 7%
PLO6 15 4%
PLO7 15 4%
352 100%
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